





® A.
Vision
FOR THE FUTURE

As NASCO looks to our future, we understand that the journey to achieve our
vision requires us to commit to bridging, filling and closing every gap along the
way. It is a collaborative journey — one that will take our entire team of dedicated
associates — and we are prepared for the road ahead.

We have taken a good look at where we are; we know our strengths, we know where
we have gaps and we have a plan to capitalize on our strengths to close those gaps.

Bridge them. Fill them. Close them. Challenge them.

NASCO is committed to continually improving what we do, transforming how we do it
and enabling growth, all while providing the best possible solution for our customers.
210 by 2010: our rallying cry into the next decade. NASCO's goal is to process 210
million claims annually by the end of 2010 while simultaneously reducing our Plan
customers’ per-member, per-month costs by 20 percent.

We will continue to transform; however, one thing will remain constant at NASCO:
our associates — your trusted advisors — who drive our success by being approach-
ably intelligent, remarkably versatile, openly trustworthy, clearly articulate and
simply accurate.
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